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ABSTRACT

This research is a presenting through web site for a sale of retail online. Purposes (1) For study
creating media for the sale of retail online (2) For synthesis the way of presenting sale through website (3) For
synthesis to create works from designing media on the website. In an information technology age grow up
continuously, a most of businesses use an information technology for develop efficiency of work or increase
income of company. In addition, the information technology sale goods through internet in order to creat
online market. And customer can buy goods through online market all the time. It makes an electronic
commerce grow up increasingly and developing of technology makes internet is a new opportunity for doing
business. Most of business are aware of this opportunity because 1t is a low capital and the customer that buy
goods from worldwide. Moreover saler and buyer can easy communicate such as buyer can increasingly
search goods so most of businesses use clectronic commerce in order to give information concernmg goods
and services conclude facilities 1o the buyer, For example, a comparing goods, time of order goods that can

buy all of time and so on. Thus this opportunity has advantage over a buying goods through stores.

Revision of literature use a main idea for studying are ldea of retail, it can analyze that retail have
increasingly develop for a maximum benefit. [dea of retail online, it can analyze that all of busmesses use
internet and it makes online market become popular market. The buyer order goods through online market

more and more. [dea of creating website for retail online, it can analyze that it is not for beauty or easy to usmng

only but it is aware of others usmg.

This research. researcher uses qualitative research and this study emphasize documentary research
that concerning designing website for retail online and analysis 2 websites. First, website about strategy second,
website about element of art for using website in order ta get an information compietely and conform to

purposes of research. It brings to analysis of designing website for retail online. There are 3 points of analysis.



