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ABSTRACT

The purpose of this research is (1) To study the process of political communication in the
New Media Age (2 ) To analyze the tools and channels of political communication in the New
Media Age (3)To synthesize political communication in a new media context (4) To simulate the

atmosphere of new media communication world by expressing it through artwork.

The ideas of the artwork is history of Process of Political Communication, Concept in

Political Commmunication and The Concept of Public Space

This rescarch used qualitative research methodology. Document Analysis from documents
related to the process of political communication and documents related to New Media. Notice The
media phenomenon that happens in the online space.Including interviewed the Specialist of New

Media to received the content and information.

The results of the study found that the political communication process of the new media
institute has created phenomenal trends among social media users or online media consumers because
new media institutions have the concept and ideology to presenting news content to makes the readers
realize and questioned about political and government and give readers an opportunity to comment
on the political news that has been released. It can be said that the political news of new media on
online space has created a public space for people to give their opinions and comment to the
government. The expressing opinions or sharing news of New Media in cyberspace has power no less
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can be organized anywhere. Because online space is used as a distribution area for stories and
uctivitiesﬁompeopletothewodd,ilmakuﬂmmediamotepowerﬁd.Agnimtdwgovmmm

be peaceful but powerful.



