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ABSTRACT

The study of the dimension of consumption and the interaction between human and animal in
the cat café is motivated by the researcher’s interest in cat cafe business which is massively popular
nowadays. There are four objectives as follows: 1) Study the consumption and services in the cat
café. 2) Study the context and meaning of today's changing of cats. 3) Study the marketing process
of cat café. 4) Create art media to present about the dimension of consumption and the interaction
between human and animal in the cat café, which reflects to the lifestyle of urban people. The
researcher collects the data from a fieldwork and close observation by working a part time job in the

cat café for six months and analyzes it with the theory of the previous study to lead to the following

conclusions:

1) The status of cats changes according to the society, politics, and cultures. In the past,
people believed that cats were gods, devils, and guardians. Nowadays, it is the era of capitalism that
all thing has a price, including cats. They are both a pet and a special item to attract customers in the
coffee cafe. However, according to living conditions of people, it is hardly possible for them to have

a cat at home. Thus, the cat cafe is another best choice for people who love cats but cannot be cat

OWNers.



2) Changing society modifies people’s lifestyle. Living among many kind of people needs to
have a regulation. Urban society restricts people‘s life through work in definite time. Therefore, it
also restricts residence of individuals just enough for a small space for relaxing. They cannot live a
life all what they need. Urban people need to do some activities to help them to decrease their
depression. One of those activities is to spend time in the cat café. It’s just a temporary alternative
because people are still back to live in the same way. However they cannot avoid the stress from

restriction and that made them go back to the cat cafe again.

3) The consumption which happens in cat café, it is not only about dessert and drink. The
interactions with a cat in cat café are also consumed. Most of peoples take photos in cat café and
share them on social media to present an identity that want to make others think they are. As if they
temporarily own that cultural capital. As a result, they get the symbolic capital, to be accept and get
attention from people in social media, Desserts and drinks are represented the image and shown the

taste of the customer. For example, the cute pictures of desserts and cats can represent a cute

personality to the person who share that photos in social media.



