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“Media Arts and Design Degree Show” is an annual
art thesis from senior-year students of Media Arts
and Design, Faculty of Fine Art, Chiang Mai University.
This year the theme “Nonversation” is a blend of two
words “non-" and “conversation”, which is a worthless
conversation and also when the words become
meaningless, not necessary to speak or a situation that
almost impossible to have a meaningful conversation. In
Thailand nowadays where freedom of speech is limited,
this art thesis brings “Nonversation” to a new context
which is an ability to communicate with the audiences
without words. These arts will express our opinions, our
awareness and concerns towards many aspects of our
society. All issues presented in this show might not be

effective in words especially in a ‘nonversation’ society.

facebook.com/madsdegreeshow/
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ludrenarsdiftusneauiadind “guilasdls” (superhero) nanadaslagninan
ﬁmma\ﬂmnﬁam%@luﬁgnLﬁﬂw?nzlmﬂLéunawLﬁuﬂmﬂum%ﬁlﬁﬂuuamﬁ\j MNLUAT
guasdlanudu lasauuuu (ron Man 2), 585 (Thor), Nuuaudisu (Green Lantern),
Fawnas Wud (Sucker Punch) was wwasansalusilsd (The Dark Knight Rises) la5unis
ma‘u%umnﬂﬁxﬂﬂ@juﬁnﬂ'mﬂamﬁﬂﬁﬂﬂé wastinAUMWELAS Frangzwannulaudidasing
daiflen wandiniusgnaannailiiviingudnnnaundlisonlasenmsiiazasng
nwsuasgUleddlsnaugnluddnnanaBadusuwian Wy Windwu s aaw #aeas
W1E6 (X-Men: Days of the Future Past) Tuil 2014 waz wwWuenasa 1Ws (The Fantastic
Four) ufl 2015 na:uaanudugetlugeddlsfinanluiils “da”  ailaildess
Eﬁnﬁ‘waﬂa\jg‘uLl:u‘uLLazénwm:mwﬂﬂﬁ\j5@%ﬁﬂ5u§nmnmy Wy Auestel, ams
Tnsdieid, 3alanud “a% (Mancelos, 2014: 163) NMSAN®IUSIRFNEATLAZITRIUINTG
anvelilasaldasilifinanudilafeiauinisaasmsaanuuuiazasuaziaiiagi
ﬁmmm";w'zlw,ma\ﬂazuimaamL’.Jmmmu%mnwaﬂqﬂaﬁﬂ w3n 1seluas (David Reynolds)
FansngNsdneiulsiRmansanuningduenuEed luusgadsiimansaen
guilasalsianld 3 4 fudl (Kohut, 2014: 18-27)

3.1.1 aanag: 1938 - 1961

gavauiiugafigiiaddlsinesdanuusfisuysniuuuiiusssusd (unnaturally
perfect) Buduaulull 1938 Lﬁaﬁmiﬁﬂmﬁﬂamﬁﬂéﬁﬂﬁ “uanfunraudag” (Action
Comics) tadi 1 31 Tagtiauatdnsazen “guiasuuu” (Superman) Fuoduduwuu
aovguiasilsnanualugaddnadnuausiivauidndoumaa aansaduladganis
fanunsaiunszguilusaziianaafitaudisnainsouaenzgiagmiaunineaidnaiss
(X-ray) 16 Togguivasuumiuiyuishunndléfumaanegainasaunissiaiudi
flunywsilan nduladuduitiiauazadaunutatudiu anuilauaeugiilasuuu
Wildifinnaaseasadiazasguilasalslugatianuanasa Wy wuvkay (Batman) lu
U 1939 Julaadauuu (Wonder Woman) was fiufiuaiaEnn (Captain America) lutl 1941
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wiiddnazasasiindenaanusansaiitasi ladwiiauiu 1y drazasunadaasiing
fiamniiaassumfunlaginie (@Uiasuuy wa: Junadauuy) lunenseiiuiiazns
Unadan e LAl WA LA G e E L (UMWY waz AUFuaEN) adlshnnusiazas
wianflesiiinunsvednnowasialadiddiudaniudadenudu  geuei” go dedl
suswiilddadin auda ey waslinnusjesiilumsuniievnmassy anugdiossy
LEENHLAT AN UYL

mafintiurasguilasalslugavasiu iudeiiawsmianindaudagluasaulan
predl 2 FelvanzefeiiFaesnuesruadElsmanignuaviuuadiiduedaesialy
maasulasanmuidalasasaiianisuanlalviiaguevmelssniulasuuuaiaiiv
andetng Wy fUduaEnaunsn Afinsasnuuuindasudenaadnafusefatadn
wasgnavlilusuasslanaduiiaaniiadagiuiames usiluinansasazasaslsilifidas
sniifAmdissiusenulagnss winmsdagiugieddanuiuinfuazihynastie
Uslemiaaanuaslasliauladiusnfinaafiuansassiiddglumsiosns “aauai”
ArfgukuvaEie madusaunuaes “@nunde” farudussanuladaadaliguilas
#l5le5umnuiisusnludisauasslanadeiicas athdlsfmuisiasansudugaasans
fauravgaddlsuuuanfizumaluatiesnnss eeudediadlugadaudalausu
Waswdassniivaueliiudadusnduausausiu niaagas Ty



3.1.2 gALiu: 1961 - 1986

gaiuiiiugaiguilasdlslauanolifiuionisida
ﬂﬂw%aﬂﬁlﬁlﬁLLG]ﬂ(il"l\ﬂlﬁmﬂﬂ’lﬁl,ﬁuum:}ﬂﬁﬂa (humanly
flawed) Buduanbudaeil 1960 LGTn1sUSULUABLLS
Anlumsasuassranvaaaguiuasalsiuunlslvidin
fiuvsunzasdeauiivasuluTagldldlianud dymn:
Aunslindefiauiiadogiugsie widiiausussifiv
ddiiiigadiauiunssulingaudandefiAaud basuun
faunnsuiulasunssuauiiadludanuusiidfyuas
laalauas 2 Usznsdia

1) L%'a\ﬁnua:ﬁ'sa:ﬂﬁgnLuﬁﬂuLLua\a‘Lﬁa“JmWLﬁﬂqﬁaa
FuFinuszanTusnnay Snmsdnausiinassunandoee
gulesalsilalylaldganiantininguiuesdls funuee
wasALAsfWagunnslaulasiidanatzifuiia
INMSNARBINIINGIANEAS WUIAUAARUUMILFY
Pguasdlsidudunumes “anunde” uaz “aauad”
dauysailéizugninaisasguiuasalslugaisiansa
wantnduilvnieanuduiusaauda wiatlym
PNNIFEU

2) unuumsdauaandiegdauaifiunau q wanfu
Laifianuduiusauldgniuasunatsduusiazaauazdon
fienudiaitian Wawsadu uanandufacasudassidly
Gousufiusivanansagminauslunans 9 Baswiauiu
16 vilfianmssaunguvaa “finguiuasdls” (superhero
teams) ﬁum

yanadianuddnlumsaiuassdguiuasilslug ey
fa dwaw & (Stan Lee) wa: Wam e (Jack Kirby)
Taawanunlésaufivaduiinguieddls duusniumnde
“UumMaRAlNWS” (Fantastic Four) Tuil 1961 Gii;\aszgﬂma%
dlalunnumanalug luladnaeiideuiuaniila waun
1G5 UN IR LABINNNITNARDININ LA A5 T EANATR
guiesalslugaifuiifiuyanasssumiilinnundiua:
andlaisiuamedala Beusndinuaauanuinwioswing
ANUABIMTEIuftuNsSuladauRaduay
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guilasdlslugadunlasuanuiisuanniaans “dlunas
wuu” (Spider-Man) Fuiiluguilasalsfianannuanysal
< ° > ' a = & o 1 i 2o
wnluaaadaunwdas  Aaduisaniaquassuaiiladu
WAINNFTYNUUIYUTANGANNNMTNARBINANENFEAT
fin AlUinasuuulIEUREBITIRULERILNLBINS BN
fm nseagiuvasgLanIshususagivawilatiym
TuFiauszanTuaey “Uead Unsamnas” (Peter Parker)

luansiigiuasilslugavasdidnuusiowziiiugadou
fudaiiuyanaiidanusitnusasdudunuaasaiy
anysaiuutlunn 9 o ladfidaunwsan (flawless) Uang
Wiwiulumeaseiuinuguilasilaslugaiunauiianuus
fuandnenainuatsuaclianunsananadnuuzionizd
Foauld vieefefianaiiuausssuniiuansaanfuna
fiawanagnaaniaan (faults) Wudsguiiinnalyduas
medslasaswiladonianizfiiadidus viaduaubo
Wién aufins luuieasefianadgusandiaduansal
wilouflene dnumsaaenisildsundasainnisiiiy
aauAdT liiifaunwsan (flawless ideal) unufiuayusidd
Sisunwsas (flawed human) lédugeasiiadingyndda
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3.1.3 gAs13A: 1986 - {leqiiu

lugngaving fuanunsudiadind 2 Gaeiianunluil 1986
wardunanszmuageuINAan1sUS UM AgunssuaudiAl
Tunsaanuuukaas1uassAdlazasgUilasglssuii
gadagtiu fa “awndalusi SWiSu” (The Dark Knight
Returns) Tag uwsad fataas (Frank Miller) waz “avid
wUL” (Watchmen) Tag adu 735 (Alan Moore) Suaaey
e 2 L%‘aﬂléﬂi’lm']mﬁuélmg (maturity) #5amuan
sniamiliuiuanglanaavguiasals deaalinne
nmsAnsLaztindgnisiiaanuaulalunisfinuauain
fifadiaefiudanauiiadiad waziaustuavguias
#l5ad19950d0 iansanidgeiudeussfuiiyniies
fUdauANAITNINAMGTIY  (justice) iU NTATLAY
(vengeance) Ufzsnuszanauvialufiszanauiisaisyqe
wilangwung (vigilantism) ANUENLNAIZBYETUNS
lumslinnuaey wazAnulaanfianatlsssngy
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1) avdvUsznauimilesssuanfzevgiilasilsargnindalniasfiga lufinduwnile
sssuddueaseniiansunniion “auassun”

2) fhazasgiilasilsladnasgnaanuutlualudini vissndumaidiididagud
yninaualuguuuulngfeslavaaslifiuieanuiduduiuurasquassy luausd
gaiudnauanunwaaggiiuasilsdfiiaunndas vinlfiinanuiianaiaduan
(Eanaelasilsicila) widmsuguaddlslugadidamnuiianaiaaninnnansiiaund
vudele vidlitneadewanendnuansaanlugiuuuaasansgnauazenans lsadn
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3) luduauaniaiasusangualulugjadlianuaiuauuguiiaddls agls
Aonufiaigagaisifiuantivaaniewaneniensuiemnuviaiansiasuanu@ndn
wiesoudaguilasalsidwiasisysmuilanguang  (vigilantism) #uiasglsluguuuu
1S M 29 1 . oo ' & o M > 2 o
ndBdulailagnuaslugiuusdlauny (savior) niadfisndigwmaaduny walanangdud
gnéinanaanédeau (outcast) wazgniulalvivaangfinssumaduguilasals

4) nazuwanavadalug (postmodern) 'Léa'\ﬂﬁmﬁwa@iasquma%ﬁidgmmulmimmﬁuﬁﬁ
anuaaulinanadiuanuriing (@ambiguity) sswineeuFkazAN lﬂﬁﬁa@%mﬁ
FaLau LWﬁW:L%ﬂﬂﬁ’]’JQﬂﬁﬂLﬂuaﬂj’]uﬁ’aazﬂﬁﬁﬁﬂ’a’mﬁﬂLLﬂtS{ﬁJﬂJaﬂﬂﬁ\ﬂﬂmﬁiiﬂﬁLL(ﬂﬂ(ﬂ"]\i
fu Wislifiaenudinlafsiugunlesdlslugaddnaaananivreuindiad 2 Bavd
fianudhdgathenmlugaiie

wnazansalud S1idu (1986) ﬁaLﬁuwamuwmaéﬁiéﬁa\ﬂLLiﬂﬁ%ﬂlédﬂLﬂuwma%
#lanuundeasieluy Taadlanildnandelanaalniils (dystopian) mmnmuﬂmmﬂ
do wuvwau guesETsivanNFamiey IsruaaN IR RINEY uazgn
fsramansvianwgAnssuwmianguanadivesvinld dassiusuenasgnnafifianiniu
AUTAUNITAIVANZBIA9I9 hunuwuuialadadulanduansagiuwmaisiaudidngieniy
amornaslaiiEasuasnasfiony vananiudaadanuin 9 luedavinldennansdiy
angrInsmInaaanilefisnsradeenisianniga Bavsagniiaustiunsduniual
yanavanuansngaazuasenusamslnsviedifaiuiiyvilinnes (Joker) wa:
Ye (Two-Face) taenilidugavnsufumauldaguinsuiuanuiineeuumusuile
ﬂmﬁuaua%’mmﬂm"’maa'%mﬁumzityﬂnﬁﬁ\maﬂ mwdnsalzesiuniuuiiddaanansus
feananfeingaiiialndevdagiuguilasuuu Fayguiignuenislagiguranaeass
andgauanaugudanisasuiinfuanuiionauian wasgrliiduedasiislunaiin
Angiindiunsiasadaudenuuunlva

Javignan (1986) Budubadlasiiauaiansn 2 gaads Weanguguiuasdlsngs
wanludaunenssn 1930 lhgnanuanlassgunadinannguanatedilviguilesildda
Dawsdanuiiuiade audadell 1985 léamdsguiieddlsiavawdnde sasamy
(Rorschach) ﬁaaﬂmma"]ma'ﬂ%qzﬂumuﬁwﬁuﬁ’mmm@}ﬁl,ml,ﬁuﬂuﬁqu,?ﬁ\a e GiaLa
aanandvanuasiionmavnedn  madiflafeddauuiutavilivasasediensausie
iy “maiiie” Samamaniadasitnsfiluasanda



Tasialuguiesatslu sevinuuy aldfindoniesssuma Wuiiaeausssundild
wimn Favsmvioaadas (1930 uas 1985) asgnianaduiiluanlesyassiauns 0y
wuy fussdienalndidesiumgnisaisng 4 lulanads Wy nssaudemnatssausus
901U 1B WAWR waz avrsIdu e AnundInduasasusaiinuaunn

mauFuasunsuiuiindassnmssanuuugilesilsaadalurauiinddad Laaw
wananuliinwsuasguiasalslugatiagiulisnuasiigndand “wauaunynwisan
#Ulagdl3” (The anti-movie of superheroes) lagl 1ud wuulnas (James Mangold)
ginfiu “iaamganiiadu” (The Wolverine) Tull 2013 lalvinssausfioguivaddlsuuu
Il danuusiiuvansslianaiadasannldldldenuddganmmsiiauaideess
wauie s aynawn Wiy wildfednsunawsiiadladanisuaasdenin
sougUilasElsfiiaunwsng 1y Tanusauws Anunds devinliguilasalsiianvusd
ﬂ’é’]?_Iﬁ‘LIﬂuﬁ‘iﬁmmﬁ’}Mﬁséé;\ﬂm‘ilé%u@]’ﬂllLﬁuaﬂLﬁulﬁ)ﬁlléﬁu (Mancelos, 2014: 168 -169)

Fnuusanzraguiasildguunilusdilignuanseanlidiulunwsuasguias
ﬁ‘lﬁéqﬂlmi%mm%"a\a U “wauaanaRa” (Man of Steel) LaAIBANTIANUBANTIIANY
Fusuuasfenmeasguivasuuuiasnneniduuyuganenieedy (alien) Anaund
auasuanandenguulan vislu “waxganiiedy” Tawny wywiiiueun: windudion
WEindfulufraanunsIuaInaNunseiizasan anuidnaasmsufiaanuasiin
indemsliieinfiahasenuiusunziesawadinuall deshegeinsdiiialade
natany “BeLiga” (Hit girl) faazAs@nINmInauas “@nuaa” (Kick-Ass 2) wiva
Juquiidenidansuinedinunarumaiiuguilesdls wisanuinifidaiwansinumu
anadadiilugmuassy wasenugRsss

P 2 o o = o [P s oo sac ot oo
daliifinenudnlafefuussifmanswaziiauimszavguiuasilslandu gillau
o - o s 1 o 4 o &
IadaumaafiaagusluuusasdnuunanzagUiUasalslugaadasng o deil

GOLDEN AGE: SILVER AGE: BRONZE AGE:
1938 -1961 1961 - 1986 1986 - PRESENT
flawless ideal flawed human psychopathic
amazing powers limited power power kept to
a minimum
symbol of hope human problems vigilantism ambiguity
war propaganda science superhero outcasts actual events
teams series graphic novel
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mnmﬁmﬂLLam‘lﬁLﬁuﬂﬁuﬁua"ﬂﬁmL%'mﬁumngmna\a
lﬁﬁnLauamwﬁnumiﬂa\jsqﬂma%ﬁiéﬁﬁwﬁ\jﬂLﬂumﬁa
sssugmdudyanvaluvsaunde wazanuanugal
wuugadulduaaslmduiionmgauuasguivasilsua:
iimunﬁﬁuanmﬁalmnnmiﬁiaa:ﬁmﬁw gad13alen
L%"a\al,a"mama'luﬁuLﬁn@minlﬁi'm 9 Fifinduasslulan
ymgliigaudinanzitigmieig ¢ angululanade q
muﬁﬂﬁﬁﬂﬁluqﬂﬁi’ﬁm%laﬂéLﬁuLﬁﬂﬂﬁaﬁuLﬁﬂﬁl‘iwau
wiFnuszsdudiindomine wifiudenddamanddlu
deuSrandlawiousafuilymvneiasssuwazvifliidia
miﬁtgtﬁﬁﬁﬁumlmiﬁl%Lmuﬂamﬁﬂé{]ﬂﬁ Aa “Ueng
NNW” (the graphic novel) ﬂﬂiLUﬁﬂuLLﬂaﬂnﬁwﬁﬂwnlwaﬂ
guiladdlamusaadusg 9 Aldinanluldasriaul e
'jqﬁmmmmmmﬂﬁaﬁ\aﬁls\imqmﬁ\ﬂ Wi tUA s uLUaaly
mugeady mMesankuuiazassesdusaseofivany
dAARABY  ANNGRINTUBNYAASTY  LWTTgURULZBNR
azasflaSuanufigaluadenioanslalaunsnausulu
gaadgnann dusugaadeiagiuidudionaiunony
duaujunglagenizluyssiuzesnsiinnuzaeq e
ANURNY Maasgllladdls vaadaasen 9 lulling
warnnguad daulngTeiianvausfinanuanududan
ANUNI1TI5Nnd0AuR wazanuis werslulanaay
mmLﬁuﬁxﬂaja“n_lﬂﬂa'17|"ﬁw%ama\iﬂmmﬁwmmﬁauﬁﬁa
AUYNAUAIULGILAT T UNNIBINTALALVINEANAINAIY
Hudhetiu

ut Miroslav, 2014. Superheroes: The Philosophy Behind the Modern Myth. Brno: Masaryk University

celos Joxo de, 2014. Who Needs a Superhero?: New Trends in Action and Adventure Movies. Coimbra: Universidade da Beira Interior.
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@131 WUsud (Brand) Wiamsasnauusud (Branding) iasfiudfignuedvatneninemnedigalugauynaniwludeay
Tamidnsilaativ ludeasransiniugamilugius “yuidvdodnual” (Symbolic Capital) uvasdisnuvieiunagelusl
ﬁaa"ﬂuwmmﬂwgﬁa madlas deau Jauassu lwinmafunseansutia wianmanamiin dnaafuadesiueil
fumMseansuUdnanuaiaudns (Corporate Identity) ludzmasnuliiwamans natgflugaamnssumslawun wia
guangauMadaanamanans dynavdnaganalulanilegtiulianudfgadie widlnginmaiuiliingnidu

1 = o = % [ %
281993994l U3FN19AUNMEAAA LU

anual
199U\

Audrulugiiniuiamanuusus eadasiuiadud Feasdns wiadaaoud dude

919158 9NFA 9QUU

a"ﬂﬁcyme:ﬁqmﬂ'qLﬁnﬁqﬁuﬁmm&n@iammmﬂq’mLﬂmmu vinfianssudasnaasuaaed
aghudaliiavdanaianguiiiving nasfuiszaunsalidauanlviioanuasininaly
wusud ausinliuusudtn 9 nanadiuunasuaussleniiavasdns wiadouiity q
asufiadiu

nsadeuusudgnilidadn Wlunisdisiaanuaiunsanisudeiiulifiuaedns
ianavslaniiszazanouazisiiuaavandns niasaniuneduaaluiagiu dafiu
nasuMsasiaLdan enuindaie anuasvsvedeay thufianssunsdaansiise
ey wazAsiduann Bumsaianusudiiniiuezansnaavildingudhmsnediamsans
fuvtevenisaana fuansne laowduzesavdnsld Wumsaindlvideidasaasnedns
Wiusngaglududuwsn 9 lulszasduilaa (Top of Mind) willaguadlussiiuidian iy
(Segments) wasnangiilunududanuol wazudeinuassuLaseedns

maasuuusudifiumsaineananseiiBenandumaes  Eeesdeguinaudis ua:
Usraumsalidoguusdiinguidivany dgduaduamusvneduauaacdlduansiusinia
wims wanfludeiidaeliimsnnanaelviasdnsladefuiu dedu aednsadliinny
drdmiumsasouusud  waznszvidnagauadimslianadasadnonusus usuammu
TalldalFsnsduians (Rita Clifton and John Simmans. 1.41.41.)
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0. HandMYINIaUENaNn AuTanssunnniinsalilas (Products or Service as

P =

Branding) auén wsausnisiia Jaunw muimnﬁmﬁ'\mauémmmﬁ&iaLﬁa\ﬂﬁamﬁa%m
wususuanludues mawdauianssuiisadiasdavaanadaeiudduduan (Brand
Promise) fius:mAsiadeny Fotiu gumnasiivzasesdnsfaniiuanuddioy nauauay
Fofidaniudenuadneadede don1sasreuusud ldldiiaentinfizaeniageunis

Faa19ngnanamniu ﬁamﬁu%ﬁﬁﬁﬂa\mnmu

v, aednsfflenudiugssinduia Fewnavaswanutindade (Corporate Activities
as Branding) nwwail umuqmﬁaanﬁaﬂaﬂéﬁm\jﬁni a9 AUR AU AUILEUA W
drarad daaasuadmanuiisnlunusus saulufvianssuzaaniinaiusanis
UFtewuatalagass finssiadedu 93030 939l Wamsuansaaulndinatvadiasle
Lﬁ@1ﬂ'mmmﬂqﬁl@lugﬂu:amﬁna\aﬁnﬁﬁﬁ vinudiviimeg vinuiduusteniaaneos
Auflumsadenususlagesduiy uanand msAasensdnanssulumsdiemaa
fonu muossy auwndey waadliwiuinduasdnsassanfivie Midudiuadums
AENUUTUA LU

a. mi?i'amﬁﬁa:ﬁauqﬂﬁnmwLLmuﬁ (Brand Personality as Branding) aafnssalvi
ﬁa\aflmi‘u%‘mim‘u@mﬁ;aﬁqnﬁﬁrﬂlﬁﬁqﬂﬁnmvmmLLmuﬁ (Mood & Tone) fisannday
fiu shumssenuuudnansalaedns (Corporate Identity) Fiidwanan FE LD gl
Wenfiu drasamaansnuazvinign AXVBUATU ANFAAARBITENINYATNNN  LUTUR
289a9ANST (Brand Personality) YaANMWaRuHEAAMI UFNT Lm:uﬂﬁnmmm@nﬁﬂ
1w

fatiu agdnsiesiavilgladnanuaiasdng (Corporate Identity Manual) tHuwwanig
mﬁ‘l,%muﬁgnﬁa\ammxau Usznaunangld Tald (Logo), alawnu (Brand Idea or
Corporate Slogan), fsiudeysy (Brand Promise), waniil (Color Key Look), sl
1% (Image Key Look), fadinwsunan (Fonts Key Look), sukuungWnuan (Graphic Style
Key Look) wazdis 9 L‘ﬁaLﬁu@'ﬁaiaﬁ\aﬁumﬁaanLLuu?i'am:mwh\j‘1 Wfannw wasd
dayauudfn Bagem mmL%"alugmzl,ﬁuqm@hﬁuimﬂa\aaxﬂﬁnﬁﬁﬂﬁuﬁm UBANIINNIS

Faasssdudaasunmaanglunnasd

G MeAREsMIRaNa GRudasny 9 (Marketing Communication as Branding) N9
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CULTURE
EXPLORING
SYNERGIES

BETWEEN ART AND

DOCUMENTING

ANTHROPOLOGY

What is culture? How do we define it? How is it learned? How is it lost? How do we
represent it? These are some of the enduring questions of the discipline of cultural

anthropology.

From the late 19 th through the early 20 th century, the first generations of

anthropologists (Sir Edward Tylor, Franz Boas, Alfred Kroeber, Bronislaw Malinowski,

Margaret Mead, Claude Levi-Strauss) sought to explain and better understand the
extraordinary diversity of cultures found throughout the world. Rejecting linear
evolutionary theories of human development, these early anthropologists
demonstrated that cultural diversity was a fundamental attribute of our human
nature. Culture is not opposed to nature—rather, it is our nature as humans to create
meaning collectively through symbols, ritual practices, beliefs, stories and material
objects. As the anthropologist Clifford Geertz famously said, “man is an animal

suspended in webs of significance he himself has spun (1973).”

nonversation Dr. Alexandra Dene




In order to make sense of culture, it is necessary to
learn through doing and being in that cultural context,
in a process of immersion that involves many months
of fieldwork and participant observation, or what Geertz
also called “deep hanging out.” The aim of this deep
immersion was to observe closely in order to write
descriptive and analytical accounts of places and
people called ethnographies—to reveal through
writing the meanings, values, symbols, hierarchies,
structures and modes of

cosmologies, kinship

production that underpin a society.

Through the 1970s anthropology was largely academic
in the mid-1970s, the

and self-reflexive turn,

in its orientation, however
discipline took a critical
questioning anthropological knowledge and the
authority of anthropologists to represent and interpret
their “subjects.” In texts such as Clifford and Marcus’
(1986) Writing Culture: the Poetics and Politics of
Anthro-
pology that Breaks your Heart (1998) and Women

Writing Culture (1995), and Rosaldo’s llongot Head-

Ethnography, Behar’s Vulnerable Observer:

hunting (1980), a new generation of anthropologists
challenged the idea that any culture could be
represented objectively and systematically as a coherent
whole. Rather, knowledge of another culture is always
partial and shaped by one’s own gender, class and
individual positionality. The task of anthropology is
not to write authoritative, scientific studies, but rather
to tell stories informed by ethnographic experiences
of engaging deeply with another culture. This would
include the aspects of experience that had previously
been regarded as subjective and personal, such as
the anthropologists’

perception of place, sensory

experiences, and emotional involvement in the field.

The critical, reflexive turn also gave rise to more

experimental, interdisciplinary projects integrating
art and anthropology. In recent years, artists have
borrowed approaches from anthropology—such
as fieldwork and participant observation—to create
art projects around a host of social, historical and
environmental issues, ranging from postcolonialism
to economic precarity and climate change. Examples
include Baumgarten (Unsettled
Objects), Trinh  Minh-Ha, Gillian

Wearing (Signs That Say What You Want Them to Say

the work Lothar

Sharon Lockhart,

15

and Not Signs That Say What Someone Else Wants
You to Say (1992-93), and many others. In their work,
these artists focus on process and social engagement,
seeking to generate collective social spaces of affect,
meaning and reflection outside the confines of the

museum or gallery.

On the other side of this disciplinary exchange,
anthropologists have drawn inspiration from artists
to create projects using a range of media—from
video and film to sound and collage. Examples of
anthropologists who have integrated visual media, film
and performance into their work include Marcus (2006),
Pink (2006), Gravetz and Grimshaw (2005), Schneider

and Wright (2006) and many others.

Students in the Documenting Culture Lab are
introduced to the discipline of anthropology and
ethnographic methods as a way of delving into the
social context of their respective topics. Through

interviews and participant observation, students
understand their topics from the inside out, through
listening to stories and experiencing cultural practices
in situ. They are encouraged to experiment with
different media in the process of their research, using
video, photographs, sound recording, sketching and
notes to document their time in the field. While a
part of their research culminates in written research
findings, a vital part of their lab is the art practice, which

communicates their topics through the senses.

This year, fourth year students in the Documenting
Culture Lab have explored a range of vital social topics
using interdisciplinary methods of art and anthropology,
including the space of alternative films in Thai society,
non-binary gender identities and the archaeology of
gender, physical intimacies expressed in the Free Hug
project, the sacred symbolism of cats in Thai society,
gender and the civil service, and positive body image.
Through their fieldwork and artistic expression, their
work has the potential to engage audiences through
the senses, encouraging them to enter the spaces
and imaginations of lesser known communities and
subcultures. | am confident these thoughtful students
will widen the visual and experiential horizons of Thai

society.
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DEMOCRATIC
MODE OF
LISTENING
TO MUSIC

nisWoikiiolasvasiv :
d3sSniswvauasniauiluus:s15ulag

as. sysssu Aadawssau

T ymanuiilasumsiesunsasausnluniiada “Shout Out or Shut Up (2 darludruniisuasiingsems “TO WHOM IT MAY CONCERN / ﬁﬂw:ﬁdamﬁmﬁau” Fodu o Bangkok CityCity Galle




19

Listening is too diverse and beautiful for it not to be more

democratic in this day and age. 2 — Ken Ueno
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Study, research and -ﬁf‘;ae =5
in animation media conte> : Tl i
and virtual reality media = i
in terms of technology,

theory and the effects to

the cultural society.




THE CONCEALS

TECHNIC:
2D animation
Installation

SIZE:
0.8 x 1.6 x 1.5 metres
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LIFESTYLE, DUTY
AND CULTURE FOR
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TECHNIC:
2D animation
Installation
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TECHNIC:
2D animation
Installation

SIZE:

. 2 x 3.38 metres
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STANDING

TECHNIC:
2D animation
Installation
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MIDDLE CLASS

TECHNIC:
2D animation
Installation

SIZE:
4.6 x 4.2 metres
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Study, research and practice

in the media design context
related to design history,
communication, media planning.
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SEXUAL BEHAVIOR
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TECHNIC:
Mixed media
Installation
Video

SIZE:
4.6 x 5.40 metres
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GENDER
THROUG
SERVAN
OF LGB

TECHNIC:
Installation
Mixed media
Video Art
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TECHNIC:
Video
Installation
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DISCOURSE
AND VALUE OF
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TECHNIC:

Embroidery
Installation

Photography

SIZE:
10 x 3 metres
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THAILA
IN TRAD

TECHNIC:
Video
Installation

and Sculpture
Interactive Art

SIZE:
3.5 x 4.66 metres
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Study, research and practice in
the information context beﬁween

social space and network ce
in terms of technology.
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INFLUENCE
OF STEREOTYPE
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TECHNIC:

Sculpture
Video art
Installation
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MASCO

TOURIS
NAKHO
AYUTTH

TECHNIC:
Installation
Animation
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