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ABSTRACT

The power of communication and the creation of work. The objectives of the study were 1) to
investigate the communication strategies of politicians to convince people , 2) to investigate the
audience’s behavior on words,phases and slogans which received from the politicians , 3) to investigate
synthesis type thinking about the power of communication and the creation of words. The concept
ideas are the concept of semiology , communication theory , the meaning of languages , the concept of

propaganda and the political communication.

The research used the qualitative research method for in-dept interviews that separated in 2
groups as 3 groups of the students who use the services in Chiang Mai University Library (CMUL) and
5 students who were selected by researcher to observe the behavior. In addition , the research used the
quantitative research method in target group were 50 persons who use the social media by

questionnaire.

The study results were discussed in communication strategies of politicians and the political
communication. Despite the tactics of communication is different,but the same thing is the aim of the
communication, i.e. the politician need to communicate in order to convince people to be in the same
belief. Though the speech which is just like building castles in the air. The behavior in the
communication of the the word’s creator will change depending on the situation that they faced.
The most intensive communication time is the period before accepting the position because it was a
time that is the highest competition of communications. On the part of the audiences , positive attitude
shared between the recipient and sender will help to communicate goes smoothly. Finally, when the
communication process ended, If the audience agrees, the messages will be forwarded. As a
representative to communicate by persuading others. On the other hand, the audience disagrees. It will
be an argument and attacks to the presentation of ideas. So,the strategies of the communication are the

most important part in the political communication.



